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Established Behaviours
Established behaviours are those classically
associated with moderation or not drinking.
They were present before any kind of
innovation around alternatives to alcohol, and
were classically catered to with soft drinks,
juices and water for example.

Behaviours

Emerging Behaviours
Emerging behaviours represent a set of
consumers that only recently became
significant to the industry, with the recent
innovation in the alcohol-free space, moving
away from soft drinks and now offering direct
alternatives to alcoholic beverages.
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Active moderation is happening across all age groups.
Moderation is now a changed behaviour, not a fad.

74% of UK adults are doing things to 
ACTIVELY MODERATE their 

alcohol consumption to some
extent in 2024 

Source: KAM Low+No: Drinking Differently 2024





There are three core motivations to moderate and go
sober.

PHYSICAL
WELLNESS

81% (net)
(+12ppt v 2023)

FINANCIAL
WELLNESS

49%
(+12ppt v 2023)

WELLNESS

47% (net)
( +1 1pp t)

MENTAL 

Source: KAM Low+No: Drinking Differently 2024







49%
53%

34%
28%

18 - 24 55+

2021 2024

Despite declining alcohol consumption, 18-24 year olds
continue to be the most frequent visitors to pubs and
bars.

% of UK adults who visit a pub or bar once a week or
more

Source: KAM Low+No: Drinking Differently 2024



Source: KAM Low+No: Drinking Differently 2024



We’re moving away
from ‘booze-centred’
socialising.

30%

30% of UK adults have participated in an
activity-led occasion in a pub or bar

of UK adults have visited a dedicated
competitive socialising venue

Source: KAM Competitive Socialising 2024, **Civic Science 2023



NORMALISING NOT
DRINKING 





Scope of the CAMPAIGN

Encourage mindful drinking

Reduce peer pressure & stigma

around not drinking

Provide practical methods

Showcase alcohol-free drinks

+ the venues that serve them

KEY
CONCEPTS



THE 
BE REBEL AF MESSAGE

Not one to follow the crowd? Defy the norm! It

takes a self-assured soul to drink less or stay

alcohol-free during Freshers’ Week when many

will get drunk to celebrate, to fit in, or to help

take the edge off social inhibitions.



Focus groups helped us set the tone and language 

Halls Fridge Fill

Newspaper 

Alcohol-free bars throughout Freshers' Week.

Mindful Pub Crawl with Millie Gooch and Scott Pearson

Bar staff and Clubs and Societies training

Social media & content plan to create interest ahead of

Freshers' Week, working with SUBU & ResLife social teams..

BOURNEMOUTH &
UEA 



Focus on normalising not drinking rather than telling students not to drink. 
Move with the tide and help to move it faster

events policy inc comms
bullying policy

Ensuring Choice everywhere on campus (AF & Mid-strength)
Departmental drinks receptions (catering)
Student Shops 
All Bars make it visible and equalise offers

Work with Local Networks (T&G etc) to ensure student venues/supermarkets promote
choice.
NUSSL allows local exemptions - use them ....

MAKING AF MORE VISIBLE & NORMAL 





CONSUMER EXPECTATIONS ARE LOW.
YOU NEED TO MAKE NO/LOW VISIBLE

AND EQUALISE OFFERS
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HOW TO CONTACT ME

Josh Kelly
josh@joinclubsoda.co.uk


